READING WINE LABELS

VARIETAL LABELING
For those accustomed to New World wines and their varietal labeling system, buying European wines can be frustrating.  Typically, American wines use the largest typeface for their brand and smaller print for the grape.  The legally required statement of origin is usually less prominent.  Size matters on wine labels.  Marketers place the emphasis on the words that have the greatest importance to buyers.  Most Americans find this type of label organization familiar:
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REGIONAL LABELING
In the classic regions of the Old World most wines are named by region, or appellation.  This is usually in the largest letters, and often there is no mention of grape variety at all.  Classic European wine labels look more like this:
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The good news is there is logic behind the European system of labeling.  A huge amount can be learned from the sparse labels.  The bad news is you may need a reference book to figure it out!  
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